Evolving Perceptions about
Diversity and Inclusion
Despite making significant inroads, a recent survey of 750 federal employees
suggests agencies still struggle with diversity and inclusion in the workplace.
A majority of

every identity subgroup surveyed
reports feeling misunderstood including:
90%

76%

The survey reveals that nearly

3 in 4 government employees

81%

have felt misunderstood because a
part of their identity differs from
other colleagues.
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What can agencies do to help employees feel included and engaged?
Equip & train managers
to more effectively
resolve identity issues

Provide better resources
for employees

>
Just 1 in 3

believes that managers in their
organization effectively resolve
issues arising from diverse
identities and perspectives.

Encourage employees to
share & learn more about
one another

>
only 52%

have the resources to connect with
others like them, including networking
or mentorship opportunities.

82% foresee

positive outcomes from colleagues
having a deeper understanding of each
other’s identities, including improved
relationships and employee engagement.

Diversity and inclusion can benefit everyone in the organization.
To learn more, read the full report.
Government Business Council (GBC), the research arm
of Government Executive Media Group, is dedicated
to advancing the business of government through
analysis and insight. GBC partners with industry to share
best practices with top government decision makers,
understanding the deep value inherent in industry’s
experience engaging and supporting federal agencies.

Monster Government Solutions works with
government agencies to help them find and hire
the right people and develop diverse and inclusive
workforces. A division of Monster Worldwide, the
company that pioneered online recruiting with
Monster.com more than twenty years ago, Monster
Government Solutions provides innovative and proven
human capital solutions for effective recruiting, hiring,
and workforce planning and development. For more
information, visit monstergovernmentsolutions.com.

Methodology

GBC and Monster Government Solutions deployed a survey
to a random sample of Government Executive, Nextgov,
and Defense One online and print subscribers in March 2015.
The pool of 752 respondents includes senior employees from
more than 30 departments and agencies. Respondents also
represent a diverse range of identities, including differences
in age, gender, race, ethnicity, LGBT identity, veteran status,
and disability status.

